See tﬁé‘,;WorId of'r'e..t:ail from
a product perspective.

580.406 webshops, 18 markets & 356.677.378 products categorised & mapped out.
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Market paint points: A handful of the most urgent questions
e.g. What new competitor products entered the market? What brands are trending?

T RETAILERS

How frequently do competitors
update their product portfolio?

How quickly are competitors moving
trending products into their webshop?

What niche products are becoming
increasingly popular in other webshops?

Are my competitors offering products
from brands that I'm missing out on?

¢ MANUFACTURERS

What new competitor products
have entered the market recently?

Which of my product categories is under-
represented across online retailers?

How quickly are competitors' products
appearing and disappearing from
retailer portfolios?

How are retailers pricing my products
compared to competitors?

What specitic retailers are selling my
competitors' most successful products?

@ MARKETS

Which products are becoming
popular across markets before
they are mainstream?

What brands are most frequently out
of stock across multiple retailers?

Which emerging product categories
have significant growth potential
right now?

How does product assortment differ
between successful and struggling markets?

Which new brands are gaining rapia
online distribution across markets?



CURRENT STATE VS FUTURE STATE

From manual research & documentation to automated research & Al-powered analysis
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OUR PROMISE

Know more about your market
with our continuous monitoring

Top growing webshops

Product category distribution



Who we are

* Data & Analytics company that delivers unique Market S,D,M ——
Information & Insights B“"w B
® Our E-commerce Intelligence platform combines 0w T T gm w2
webshop and product data with analytics and market | p— | pe—
predictions. o m lllllll —=
* 90% of our data is unique, collected by our Al-powered 8 l l l - . o | . f |
scraping technology. I "] | il ey
* Launched 2021 by a team of econometricians and data e . .
scientists
® Available across Europe with different market
intelligence products.
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E-COMMERCE INTELLIGECE PLATFORM

E-commerce data, analytics, trends and growth predictions in one place

ebshop data

ebsite traffic data

roduct portfolio

ommerce platform
Payment providers
Last-mile delivery providers

Checkout data
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PLATFORM OVERVIEW

Product portfolio analysis

@ Get an immediate overview of what a S
webshop is selling and which brands
are part of the portfolio.

Categories (Level 1) Products

Hover and click on the sunburst chart below to see the webshop's categories.
paaad 400 ~» 2%

vs last month 320

@ Track product categories (three levels),
analyse portfolio and see newly added
(or removed) products.
@ Set up monitoring on prospect or
CO m p etito rs a n d g et a I e rts W h e n Categony Products Brands Nerage e Q h bra Top 5 brands v Top 5 brands based on number of products
i m p ortant c h an g es OCcur. > Apparel & Accessories 44 000 (12%) 120 000 josstzecll| 1N o
> Animals & Pet Supplies 44 000 (12%) 120 000 1485 DKK sl —
2 23% vs.la ° Sl ian e
> Health & Beauty 44 000 (12%) 120 000 et B oove 300 ssstmonnzso & 2% =
> Electronics 44,000 (12%) 120 000 e S :
2 23% vs.la @ rivo 500 vs last month 450 + 2% — Remove
@~ n
° Pum + Ad
° Levi’ + add
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PLATFORM OVERVIEW

tembi

Compare your own webshop against
competitors, or analyse prospects to
find the best partner for you.

Get suggestions of similar retailers on
different markets to help identify
competitors - or new potential partners.

Compare retailers

Category overview

Toys & Games (86% of total amount of products)

Changz level 1 category v

Haover & click en he sunburst chart to see wabshop name's categaries according till the Google product
taxnnamy. Tha chart is listed on the largest category by default, use the drepdawn (n the top right if you woald

ike to change it
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Category overview

Sporting goods (9% of total amount of products)

Change level 1 category v

Hover & click on [he sunburst chalt (o see webshop name's Categories according tll the Google product
taxonomy. Tne chart Is ||sted on the fargest category by default, use the cropgown n the top right It you would

like to charge it,

Categorylevel 2
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2 Indoor Games
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Similar Webshops

Suggested by Tembi

Runforest

¢ runforest.com

Premium Sports Brands for an Active Life
Location: Kista, Sweden
Products
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vs last month 98
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® Lorem Ipsum Dolar @ Maximus
® Unicum

Delivery provider: Instabox

Parcel Box - 33 KR
Delivery time: No data

All brands 19 969 products
Nike 2 234 products
Adidas 2 234 products

Unknown brand B89 products

Full comparison

Sportamore
& sportamore.com

Premium Sports Brands for an Active Life
Location: Kista, Sweden
Products

24000 -

vs last month 98
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n

50
o5

® Lorem psum Dolar @ Maximus

® Unicum

Delivery provider: Instanox
Parcel Box - 39 KR
Delivery time: No data

All brands 19 969 products
Nike 2 234 products
Adidas 2 234 products

Unknown brand 889 products

Full comparison

Brandosa

&’ brandosa.com

Premium Sports Brands for an Active Life

Location: Kista, Sweden

Products

18098 - =

vs last month 98

100

Number of product:

0
@ Lorem @ Ilpsum Colar @ Maximus

@ Unicum

Delivery provider: Instabox

Parcel Box - 39 KR
Delivery time: No data

All brands 19 968 products
Nike 2 234 products
Adidas 2 234 products

Unknown brand B82 products

Full comparison




PLATFORM OVERVIEW

Get insights around which categories are
growing, and what brands and products
are increasing their market share or
popularity.

Tembi suggests similar retailers on different
markets to help identify competitors - or
new potential partners.

Category & product trends

Comparison of categories within
Health & Beauty

Hover & click on the sunburst chart to see categories according till the Google product
taxonomy.

Matas.dk
67 540

€

® Matas @ Kicks

Q Top 5 categoties v Categories and number of products

Products Change

~ Remove

Lorem ispum 180 vs last month 15 + 20% — Remove

= Remove
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How it works
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Data

@ We visit +5 million websites

©

+1 million websites are verified
as webshops

@ We connect webshops with our

O

company & location database,
resulting in +600K companies that
operate a webshops

Products and Brands sold are
extracted to categorise webshops
and map their product portfolio,
as well as used tech (commerce
platform, payment etc) and
delivery providers.
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|1 Analytics

TRAVEL

@ All data is analysed, contextualised &

and aggregated to visualise DOMAINS Yy
correlations, trends and insights. L& 4t
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<> Intelligence

@ Discover webshop product

portfolios, access growth
predictions and product trends,
and gain a deeper knowledge
of how the e-commerce market
and its players are developing.

‘ Coolshop

18.244 products

Traffic + 10%

&

DOMAINS

......

\ 111

Growth signal

8 2 + 10%

ProStore
15.482 products

Traffic + 10%

Growth signal .l.l

1 4 - 21%
"4

Technological investment  +77%

JPS
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Solutions

Online retailers / Webshops Manufacturers / Brands Agencies / Consultancy Wholesalers

Understand your competitors’ Optimise your market
product moves presence

Identify the right partners for
your products

Support your clients with
stronger insight

See what competitors offer
across markets, down to
catalogue detail.

Track changes in product mix,
pricing, and availability.

Spot trends and untapped
opportunities in your space.

Track where your products are
sold and how they're priced.

Analyse competitor brand and
product setups across markets.

|dentify gaps and white space for
expansion or brand positioning.

Compare webshops brand and
product portfolio between
each other, and track
development & growth.

Analyse clients
competitiveness on different
markets and identify
opportunities.

Deep filter on tens of
thousands of webshops in your
market based on platform,
payment providers, traffic data,
and much more.

Compare your most successful
partnerships with lesser ones to
discover brand and product
portfolio set-up.

Access a database with all active
online retailers on you market
and find the right partners for
you by combining product
categories with growth numbers.

Monitor trends and product
development on your market.



BUSINESS OUTCOMES

E-commerce Intelligence
to grow your business

A new way of working with market data
& analytics at scale

Strategic decisions based on market data

Empower your team with insights into market trends, gaps,

and opportunities across European e-commerce. Simplify market
reporting, validate strategic decisions, and enhance internal
analyses with reliable external data.

Uncover new market opportunities

Refine your go-to-market strategies with fresh market insights. Keep
your Ideal Customer Profile (ICP) updated with evolving market
patterns and monitor competitor activity and key accounts closely.

Optimise your day-to-day operations

Boost daily commercial performance by delivering timely insights
directly into your systems. Streamline sales operations, enhance hit
rates, automate workflows, assign tags and owners, and save your
outreach teams valuable time.
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Thomas Overholt Hansen / CCO
toh@tembi.io
+45 31 60 60 16

See tﬁé'.;World of"r’e_t’a_il from
a product perspective.

.

580.406 webshops, 18 markets & 356.677.378 products categorised & mapped out.



https://meetings-eu1.hubspot.com/thomas20/book-a-call

